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Title requirements apply to all products listed on all
Amazon marketplaces. It is recommended to follow
the specific to your category when
contributing to your listing.

If the guidelines are not followed, your listing may
become suppressed from search. Your listing will
remain suppressed until a title is contributed to your
listing that follows the category specific guidelines.



https://sellercentral.amazon.com/gp/help/help-popup.html/?itemID=1641

AMAZON TITLE TIPS:

e Don't use all caps.

e Use numerals (“3" instead of “three”).

e Don’t use any subjective terms/keywords such as: “best seller”, “free shipping”,
“100% guaranteed”.

e Titles contain any necessary punctuation.

e Itisrecommended to have the brand listed first in your title.

e Measurement abbreviations are allowed such as: “cm”, “in”, “kg”.

e In variations, child ASIN titles may appear on the detail page once the child ASIN is
selected. It is important to include the variation attributes, like , in the
title for the child ASIN.

e Refrain from providing offer specific information in the parent title, as this may lead

to confusion

Amazon recommends titles be 80 characters or fewer in length,
including spaces. That being said, we know that many categories will accept up to 200
characters, which allows you to include more important keywords and critical
information for your product. *Be sure to reference the for your
product in order to note the exact number of characters allotted for your product.
*Only use the most important information in your title.

e Parent: Hanes T-shirt
e Child: Hanes T-shirt, Red, Women's Large


https://sellercentral.amazon.com/gp/help/help-popup.html/?itemID=1641

