
MSRP stands for Merchant Suggested Retail Price. This is 

the standard price that will display on the merchant’s 

website or other websites they sell their products on. 

PDMG suggests contributing a MSRP price (list price) to 

your offers as there is one big perk to contributing this 

information. IF you contribute this information to your 

listing and are running a sale the detail page may show 

how much a buyer is saving if the listing is eligible. 

• Sellers often contact Amazon Support as they run a sale 

on their item and want the standard price to show 

striked-through along with the sale price. This will allow 

the buyer to see how much they are saving with the 

running sale. This is how prices used to display in the 

past automatically based off the prices contributed. If 

this is something you are contacting support for, make 

sure you have contributed both a MSRP price and list 

price to your offer (SKU level).

Amazon has implemented an automated system that 

automatically verifies the MSRP price contributed. If they 

can verify the price, the system may show both prices on 

the detail page. The system verifies this automatically from 

larger websites (ex: Target, Walmart, large manufacturers). 

** **

Because this is running on an automated system, support 

CANNOT guarantee your price will display in this format and 

they cannot submit a request to have the price display like this. 

Sellers still have the option to run sales on their products, 

this process has not changed. When you are running a sale 

you must contribute a standard price, sale price , a sale 

start and an end date. 


