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Product Detail Page Rules

The below policies ensure each product detail page covers a
single unique item. The policies ensure for a fair/best
selling/buying experience.

Comply with any relevant style guides and refrain from

using html, javascript, or other code
* Html (page breaks, </br>) is only permitted in the product
description

Exclude inappropriate content such as obscene or
offensive materials, links or contact information, plot
spoilers, reviews or requests for reviews, and advertising

Accurately categorize and describe your products.
» This ensures for the best buying experience & will prevent negative
reviews

Refrain from creating duplicate pages for a product that
already has a detail page

Create new detail pages for new products or versions.
This includes changes in color, size, material, features,
and product name

Recycling UPC codes may cause internal system
issues/buyer confusion

Only create valid “variations” that relate to the primary
product

Product titles must not have more than 200 characters,
including spaces. This upper limit applies to all
categories. Some categories might have a limit of even
fewer characters

Personal information is not permitted; ex: phone
number, email address, address

Product images must meet amazon image standards, as
well as any category-specific image guidelines

Ensure that the product detail page outlines any
additional items that are essential to the function of the
product

You cannot add details which infringe upon the IP rights
of other parties or individuals

You must contribute accurate/correct information to
your detail pages

You must not use product detail pages to cross-

merchandise or cross-promote a product
» You cannot reference another detail page or listing on a detail page

You may only update detail pages to describe the
product as originally listed better or more accurately

If you choose to re-brand a product you must create a

new ASIN rather than update an existing ASIN
« This includes a product that was previously unbranded

Important NOTE




